
WRITING TIP 4 

Use concrete language. 

As a writer, you must transfer your experiences and knowledge into the heads of your readers. 

Concrete language helps facilitate this transfer.  

Concrete language is words and phrasing that you can experience with your five senses, words 

that convey the things that you taste, see, touch, hear, and smell. 

 

 

 

Read the sentence below. Then consult the mental picture that it inspires in your head.  

The person reacted to the food.  

What kind of person do you see? A baby? An adolescent? An adult? A police officer? A school 

teacher? An elephant trainer? All these human beings are possible with the word person. What 

do you see the person doing? Vomiting? Licking their lips? Refusing to eat? Smiling? Frowning in 

disappointment? All of these are possible reactions. What type of food do you see? Applesauce? 

Pizza? Lasagna? Donuts? A protein shake? Peanuts? All of these are potential food items. 

A slightly better sentence would take the vague words of the original and make them more 

specific. The sentence might read like this: 

The teacher seemed pleased with today's cafeteria choices.  



But still questions abound. Who is the teacher? Is the teacher a man or a woman? What are the 

cafeteria choices? These unanswered questions make the readers work because the writer has 

not done a good enough job providing information. 

The best sentence would leave no doubt in the minds of the readers about the person, the 

reaction, or the food: 

Professor Townsend, my grumpy old composition teacher, smiled at the 

plate of cold meatloaf.  

When you draft an essay, choose words that provide color, size, shape, movement, speed, 

number, sound, taste, aroma, texture, temperature, and emotion. 

To add more concrete language to your writing, try the strategies below. 

Strategy 1 — Use specific names.  

Whenever possible, give each person, place, and thing a specific name. Even if your 

readers are not acquainted with your brother Fred, Tito’s Taco Palace, or Tommy 

Hilfiger jeans, the specific names will give the items more reality. 

 The boy took his monster to a restaurant.  

 My brother Fred took Godzilla to Pizza Hut.  

Strategy 2 — Use good verbs.  

Choose verbs that convey exactly the action you envision in your head. For example, 

walk can include strolling, sauntering, and striding. Which one do you mean? Say can 

mean shout, whine, or squeal. Which word does the best job?   

 We parked at the mall. 

 Shaunda hit the accelerator, dodged pedestrians as if they 

were traffic cones, and swung into the spot, squealing to a 

stop and nearly launching me through the windshield.  

Strategy 3 — Use metaphors and similes.   

Another device that writers use to put accurate pictures into the heads of their readers 

is comparing one thing to another. If the comparison uses like or as, it is a simile; if the 

comparison contains no like or as, it is a metaphor. 



 Intuition is an unconscious or instinctual perception . 

 Intuition resembles an overly polite person. It is an idea tha t 

gently taps your shoulder instead of rudely tugging your 

sleeve. 
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